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TWO OCEAN VELA REFINITIV LU

Explore All Client Segments

Our client roster includes the most innovative fintechs,  

market centers, data providers, buy- and sell-side firms  

and digital asset players

FROM DAVID

TO GOLIATH.

CASE STUDIES

REIMAGINING 
TECHNOLOGY AND 
TRADE EXECUTION

DASH FINANCIAL TECHNOLOGIES

THE OPEN ROAD 

TO MARKET DATA

MAYSTREET INC.

SHINING A LIGHT 
ON TRADING

EVENTUS SYSTEMS

View Our Case Studies

Explore the stories of those firms we’ve helped get  

to the next level

THE NEW

LEADERS.

Explore Our Services

STRATEGY, BRANDING, MARKETING, PR 
AND CONTENT—EXPERTLY TAILORED TO 
OUR INDUSTRY.

EVERYTHING YOU 
NEED TO MAKE 
YOUR MARK.

RAISED ON THE 
CLIENT SIDE. 

A team of former fintech CMOs, heads of 

communications and journalists who bring a level 

of knowledge and experience that is unsurpassed.

REINVENTING THE

AGENCY SIDE.

Read Our Story

Propelling fintechs and financial institutions 

with specialized marketing and communications

FROM

LAUNCH

TO LEADERSHIP

GET STARTED

HELP WRITE THE

FINANCIAL INDUSTRY’S

NEXT CHAPTER.

CAREER OPPORTUNITIES

OUR

LATEST

INSIDER: TOP 18 BOUTIQUE PR FIRMS 
THAT ARE WINNING BIG CLIENTS LIKE 
LANCÔME, WALMART, AND T-MOBILE

January 01, 2022 Forefront Written Content

INSIDER: TOP 18 BOUTIQUE PR FIRMS 
THAT ARE WINNING BIG CLIENTS LIKE 
LANCÔME, WALMART, AND T-MOBILE

January 01, 2022 Forefront Written Content

INSIDER: TOP 18 BOUTIQUE PR FIRMS 
THAT ARE WINNING BIG CLIENTS LIKE 
LANCÔME, WALMART, AND T-MOBILE

January 01, 2022 Forefront Written Content

FINTECH DIGEST

ABOUT               SERVICES               CLIENTS               WORK     

FOOTER

YOUR GATEWAY TO THE BIGGEST HEADLINES IN FINTECH AND 
THE CAPITAL MARKETS.

CTA: LEARN MORE

FINTECH DIGEST CTA



Spending most of our careers as CMOs for some of the biggest names in fintech and finance, we 

had the opportunity to work with many marketing and PR agencies. Too often, the service we 

received fell short of what was required to move the needle, so in 2016 we started Forefront 

Communications to fill that need.  

 

Today, we’re a 15-person, award-winning strategic communications firm — part PR, part content, 

part digital marketing, part creative — that’s laser-focused on propelling fintech and capital 

markets brands to the forefront. Our methodology — rock-solid foundational messaging overlaid 

with expert strategy and program execution  — has been proven to separate our clients from the 

pack and drive meaningful business results.  

ADD MEET OUR TEAM CALLOUT

01WE’RE HIGHLY

SPECIALIZED
We’ve spent our careers in this industry and possess a knowledge and 

understanding of the intricacies of the capital markets and fintech that is 

unmatched. Our team functions more like peers than an agency. 

02WE’RE DEEPLY

EXPERIENCED
This is not our first rodeo, which means there’s not a marketing or 

communications challenge we haven’t tackled before. We provide more than 

just counsel on what to do, but when and how as well. And then we do it.

03WE’VE SAT

IN YOUR SEAT
Being accountable for building a brand, hitting a revenue target or managing 

through a communications crisis are all responsibilities we’ve shouldered. We 

understand what needs to be delivered for you to realize your ambitions, and we 

bring the strategic thinking and skills needed to make it happen.

A DIFFERENT

KIND OF AGENCY.

OUR STORY



EXPERIENCE.

STRATEGY.

EXECUTION.

OUR TEAM

MEET OUR TEAM OF VETERAN MARKETING 

AND COMMUNICATIONS EXECUTIVES, 

WRITERS, PR PROS AND DIGITAL MARKETERS.

SAM

BELDEN

Senior Account Executive



The Benefits Have Questions?View Open Roles

CAREERS AT

#TEAMFOREFRONT

JOIN THE TEAM

WHAT DOES IT TAKE TO BE A GOOD FIT 
HERE AT FOREFRONT?

COMMUNICATORS
Being able to express yourself in a clear, concise and engaging 

manner is a must in this business, but writing alone is not 

enough – we look for responsive, communicative team 

members who pick up the phone, drop a note and provide 

updates early and often. 

COLLABORATORS
Individuals who are generous with their knowledge and time – 

and offer sincere gratitude for those who provide it to them – is 

a must. We express what we feel in an honest and respectful 

way, and are always open to constructive feedback.

CONSTANT IMPROVEMENT
We look for professionals who are hungry to learn and grow and 

are cognizant that the current way isn’t always the best way. 

Those entrepreneurial enough to run with an opportunity to 

improve something — no matter how big or small the challenge 

may be – do particularly well here.

RESPECT & INTEGRITY
Honesty, integrity and mutual respect – both among 

teammates and clients – are crucial. When we inevitably make 

a mistake, we’re accountable, learn from the experience and 

then move on.

BALANCE
Work is important, but so are our families, relationships and 

wellbeing. As hard as it can be to disconnect from work, we 

make every effort to put our jobs in the proper perspective and 

develop hobbies, passions and pursuits that fulfill us.

Unlimited PTO  

10 paid holidays  

Parental leave 

Flexible work (up to 3 days/week WFH) 

Commuter benefits 

Professional development reimbursement 

Monthly gym stipend 

Citi Bike membership 

Weekly “company lunch” 

Fully stocked office pantry 

Regular team-building and social events 

WORK/LIFE

Medical, Dental and Vision insurance (all top Aetna 

plans); 100% of the employee premium paid by 

Forefront 

Prescription drug benefit 

Life, short- and long-term disability, and 

accidental death & dismemberment (AD&D) 

insurance 

Pre-tax health savings (HSA) and flexible spending 

(FSA) accounts 

Access to 24/7 Urgent Care (OneMedical), 

Telehealth (Teladoc) and Mental Health 

(Talkspace) resources 

HEALTH

Generous base pay 

Profit sharing plan 

401(k) plan with 4% employer match 

Individual incentive compensation plans 

Sales commissions 

Monthly technology stipend 

COMPENSATIONTHE

BENEFITS

WHAT DOES A TYPICAL DAY FOR AN ASSOCIATE LOOK LIKE?

HOW DO REVIEWS WORK?

WHAT IS YOUR REPORTING STRUCTURE?

HOW MANY TEAM MEMBERS WORK ON EACH ACCOUNT?

AS AN ASSOCIATE, WILL I BE A SPECIALIST, OR A GENERALIST?

All incoming associates will spend their first year getting exposure to our three practice areas — PR, Content and Digital Marketing — to 

ensure that we all have a solid foundation on the primary tools of the trade. And since our deep knowledge of the capital markets and fintech 

is our primary differentiator, we have bi-weekly sessions with senior staff to discuss our space, our clients and the latest developments. Finally, 

to facilitate our employees’ growth, we pay for most any work-related classes, seminars or courses. Our philosophy is that employees who are 

pursuing a career track they find meaningful and fulfilling will be the happiest and most valuable to Forefront over the long run, so we do our 

best to enable you to do just that.

WHAT’S THE TRAINING PROCESS LIKE? 

FAQ’S

Forefront Communications is currently seeking an experienced, enthusiastic and motivated Public 

Relations Specialist to join our rapidly growing agency. Candidates must have 4+ years of corporate 

communications experience in the capital markets, fintech or digital asset sectors…

MEDIA SPECIALIST
Remote to Start / Flat-Iron District, NYC / Full-Time

Check out the Details

Are you a great writer with a dedication to the craft and an eagerness to learn new things? Do you 

enjoy using social and digital marketing tools to tell compelling stories and keep people informed? 

What about the camaraderie of being on a collaborative team of driven professionals at a rapidly 

growing agency? If yes, then keep reading…

ASSOCIATE
Remote to Start / Flat-Iron District, NYC / Full-Time

Check out the Details

OPEN ROLES



THE LATEST

AND GREATEST

FROM FOREFRONT

NEWS & INSIGHTS

The Consolidated Audit Trail (CAT) has long been a hot topic within the industry, and the 

SROs’ recent Funding Proposal has generated much discussion of how to pay for it. On a 

recent Security Traders Association (STA) Open Call, STA President and CEO Jim Toes 

interviewed Michael Blaugrund, Chief Operating Officer at NYSE Group, which…

January 01, 2022 Forefront Communications Forefront Written Content

TABBFORUM: STA OPEN CALL RECAP: AN ALTERNATIVE CAT FUNDING 
PROPOSAL WITH MICHAEL BLAUGRUND, NYSE

The Consolidated Audit Trail (CAT) has long been a hot topic within the industry, and the 

SROs’ recent Funding Proposal has generated much discussion of how to pay for it. On a 

recent Security Traders Association (STA) Open Call, STA President and CEO Jim Toes 

interviewed Michael Blaugrund, Chief Operating Officer at NYSE Group, which...

January 01, 2022 Amanda Perrucci Forefront Written Content

THE FUTURE OF PRODUCTIVITY: OPENFIN WORKSPACE OFFERS A NEW 
WAY FORWARD

Brand Strategy 

Case Studies 

Marketing 

Social Media

TAGS

The Future of Productivity: OpenFin 

Workspace Offers a New Way Forward 
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The Future of Productivity: OpenFin 

Workspace Offers a New Way Forward

RECENT POSTS

Forefront Written Content 

Forefront News 

Reporters on the Record 

At the Forefront Fintech Conversations 

Forefront Client Highlights 

Awards & Recognition 

CATEGORIES



ALL THE FINTECH 
AND CAPITAL 
MARKETS NEWS 
FIT TO PRINT 


FOREFRONT FINTECH DIGEST

Our industry moves fast, and the news cycle is no exception. Whether you’re a trader, a 

technologist, a marketing professional or anything in between, there’s never enough time in the day 

to stay on top of the headlines. That’s why we scour the leading publications and deliver a summary 

of the most impactful news to your inbox every weekday morning, ensuring you don’t miss a beat 

With over 3,000 subscribers, the Forefront Fintech Digest has helped numerous organizations 

communicate their message to the industry professionals who need to see it most. From report 

downloads to event registrations to general awareness campaigns, if you’ve got something to offer, 

we can put it in front of our readers.

SPONSORSHIP

OPPORTUNITIES

First Name

RICKY

DOWNLOAD

MEDIA KIT

Email

ILOVELUCY@EMAIL.COM

REQUEST KIT

Company

SHOWBIZ

Subscribe Now



DIFFERENTIATE,

CREATE AND

AMPLIFY.

STRATEGICALLY.

SERVICES

DIGITAL MARKETING
Transformative work, precise messaging, compelling content – none of 

it means anything if you can’t get the right people to take notice. That’s 

why digital marketing is a vital component of any modern 

communications program. Our team brings an in-depth knowledge of 

the best channels and approaches for reaching and activating your 

audience. No matter your marketing goals, we deliver the strategy and 

tactics to help you reach them.

— Website design and development 

— Marketing automation 

— SEO/SEM 

— Paid social 

— Podcast production 

— Explainer Videos 

— Digital advertising  

 

 

 

CONTENT
In a world where traditional media entities continue to contract, 

companies must increasingly take their stories into their own hands by 

creating compelling content amplified across a variety of mediums and 

formats. Our team combines years of industry experience with a 

journalistic sensibility that helps get to the heart of any story. We ask 

the right questions and get it right the first time. If you can do it, we can 

write it.

— Social 

— Thought leadership 

— Sales collateral 

— Whitepapers 

— Event recaps and reportage (including social) 

— Editing 

— Distribution (via Forefront Fintech Digest) 

 

 

PUBLIC RELATIONS
Telling your story is one thing. Making it newsworthy is another. With a 

team of former journalists and seasoned writers, we know how to make 

you stand out and get noticed. We help you develop and deploy the 

messages, target the right audiences, and convey your value prop and 

your expertise. Our media relationships will become your opportunities 

– to join conversations, to educate the industry, and to shift the 

spotlight to your company.

— Media strategy and plan development 

— Media relations 

— Analyst and influencer engagement 

— Crisis communications 

— M&A/special situations 

— Media monitoring & reporting 



CHANCES ARE,

WE’VE WORKED

WITH THEM…

CLIENTS

FILTER CLIENT SEGMENTS BY NON-PROFITS & INDUSTRY ASSOCIATIONS

VIEW CASE STUDIES



SEE WHAT THE 
FUSS IS ALL 
ABOUT

WORK

MAYSTREET
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TO MARKET DATA
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381 PARK AVENUE SOUTH, SUITE 718

NEW YORK, NY 10016



INFO@FOREFRONTCOMMS.COM 



212-320-8981




CONTACT FOREFRONT

What can we help you with?

REQUEST ASSESSMENT

FINTECH DIGEST SPONSORSHIP

CAREER OPPORTUNITIES

MEDIA INQUIRY

GENERAL INQUIRY

GET

STARTED

Last Name

RICARDO

Email

ILOVELUCY@EMAIL.COM



MARK 

DOWD

MANAGING PARTNER

Over his 20+ year career, Mark has worked with a wide swath of institutional fintech brands on 

projects spanning the marketing and communications spectrum. Prior to founding Forefront, Mark 

built REDI’s marketing platform following its spinout from Goldman Sachs. Before that he spent 

nearly a decade as global head of marketing and communications for Nomura’s Instinet subsidiary, 

helping reposition its brand from ECN to technology-enabled agency broker-dealer. Along the way 

he also helped launch the firm’s Chi-X exchange businesses globally.  

 

In his free time Mark enjoys hiking throughout the Catskills with his wife and two kids, playing 

(mostly poorly) Ultimate Frisbee and noodling (entirely poorly) on the guitar. 

THIS OR THAT
Dogs or Cats? 

Hamsters. 

 

Vanilla or Chocolate? 

Yes, Please. 

 

Mountain or Beach? 

They don’t call me Grizzly-Dowd for no reason.

GET TO KNOW ME
Favorite Hobbies? 

Hiking 

 

Something people would be surprised to learn about me? 

I’m an Olympic Gold Medalist 

 

Something from the Forefront Style Guide that I have an irrationally strong 

opinion on? 

Everything. Tom’s designs suck.

MY WRITING / MY WORK
How to Succeed at ForeFront 

To Find the Right PR Agency, Ask The Right Questions 

For Media Relations, Do You Need a Brand Builder or Brand Protector?

VICTORIA SANSEVERINO ERIC SODERBERG



MAYSTREET

INC.

THE OPEN ROAD TO MARKET DATA

THE CHALLENGE

After eight years in business, MayStreet, a financial technology company specializing in delivering  

high-quality market data to investors, was no longer a startup. On the cusp of greatness, it had  

outgrown its initial brand, requiring a refresh that would signify that this was a firm at the level of  

industry giants like Bloomberg and Refinitiv. In addition, the company needed a robust marketing  

plan that would help it continue to raise awareness for the brand while also feeding leads to the  

growing sales organization. 

STRATEGY

MayStreet solves the problems of legacy technology for its clients, leveraging the cloud and  

other modern tools to do so. Although the firm’s approach to technology is one of the most  

sophisticated on Wall Street, we encouraged MayStreet to streamline the marketed product  

portfolio to include just three basic components. This enabled us to communicate a simpler,  

unified story that can be readily understood by time-poor senior executives and non-specialist  

media rather than overwhelming them with technological complexity.  

 

All of this led to a readily understandable analogy: MayStreet was like the Google Maps of market  

data. A way to navigate humongous amounts of information and lead you to the right data-driven  

decisions, all in a user-friendly way. In other words, MayStreet showed the way forward. And of  

course, MayStreet’s name (which was selected because the firm initially had an office on May  

Street in London) fitted this allegory perfectly.  

 

EXECUTION

Conceiving MayStreet’s platform as a form of GPS navigation opened up an array of creative 

possibilities. We developed a full branding scheme — from logo, fonts and color palette to graphic 

style and animation — that tied to this concept, serving as the foundation for assets such as 

MayStreet’s website, collateral, pitch materials and social media. The unique visual brand of 

MayStreet was matched with a clear voice that avoided technological jargon and zeroed in on the 

benefits of MayStreet’s platform from the users’ point of view. Overlaid on this was a marketing 

strategy focused on being user-centric at all times, with media relations (providing easily 

understood market data to media), thought-leadership (laying out a clear strategy for SIP reform) 

and digital (publishing resources for the C++ development community) efforts all supporting the 

approach.  

RESULTS

“Forefront has been transformative for our business,” says co-founder and CEO Patrick Flannery. 

“Our brand is now a major point of strength, and the PR, digital marketing and content program 

that supports it has had a direct and meaningful impact on our sales efforts and revenue growth.”

Carousel placed here for studies with limited graphics

VICTORIA SANSEVERINO ERIC SODERBERG



First Name

RICKY
APPLY

TODAY Last Name

RICARDO

Email

ILOVELUCY@EMAIL.COM

SUBMIT MY APPLICATION 

EQUAL OPPORTUNITY

BENEFITS

QUALIFICATIONS

• Develop, manage and execute on PR programs for multiple client accounts, nearly all of whom will have highly technical businesses 

• Write and edit press releases, media pitches, social media posts and various other types of corporate communications 

• Establish and maintain relationships with top tier financial and fintech media contacts 

• Develop PR plans 

• Track, report on and promote client media coverage 

• Participate in business development/sales activities

RESPONSIBILITES

DETAILS

Forefront Communications is currently seeking an experienced, enthusiastic and motivated Public 

Relations Specialist to join our rapidly growing agency. Candidates must have 4+ years of corporate 

communications experience in the capital markets, fintech or digital asset sectors. 

 

Deep media and analyst relationships are a requirement, and experience with and the 

understanding of a broad range of marcomms programs including client communications, thought 

leadership, digital marketing and social media is a big plus. 

 

Forefront is a specialized marketing and PR firm that services the most influential companies in the 

capital markets and institutional fintech. We apply deep sector knowledge, decades of in-house 

experience and extensive industry connections in developing highly strategic, bespoke programs 

that help clients grow, regardless of their lifecycle stage. 

 

Forefront was just named a 2021 Top Boutique PR Agency by Insider, and was one of six agencies 

named to Observer’s prestigious Financial PR Honor Roll, spotlighting the most influential firms 

serving the financial services industry. The New York-based publication noted that “the agency 

punches way above its weight,” helping it build an impressive roster of clients. Forefront campaigns 

have also been recognized by the Public Relations Society of America (PRSA) and PRNEWS’ 

Platinum PR Awards. 

MEDIA

SPECIALIST

OPEN ROLE

New York, Remote Full-Time Apply Now


